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KEY FINDINGS

e Based on data made available by Meta and processed by What To Fix, this
report finds that Meta is violating its own guidelines on candidate
monetisation in Bihar Legislative Assembly elections.

e Once declared to be a political candidate contesting an election, a person
cannot monetise their account on Meta to earn revenue, as per guidelines of
Meta and EClI rules.

e 16% of active social media accounts of Phase 1 candidates are monetised.

e 90% of candidates with monetised accounts have not declared source of
revenue from social media in their submitted affidavit.

» We identify 3 categories of Influencer-Politicians: popular entertainers with
social media presence and first time candidates (Khesari Yadav and Maithali
Thakur); popular on social media but not yet successful electorally (Pushpa
Priya and Manish Kashyap); and incumbents holding public office (Krishna
Kumar Mantoo and Prem Shankar Yadav).

e All currently monetized Influencer-candidates are likely to be seeing a bump
in reel revenues given high visibility of political campaigning; possibly earning
more than spending while campaigning.

e For those already in office (Krishna Kumar Mantoo and Prem Shankar Yadav),
it is likely that government resources are being used to shoot and edit Meta
reels of their public engagements, which then earns them revenue that goes
directly into their pockets.

* We recommend that ECl ensure compliance from platforms to disable
monetisation for the duration a candidate is in the electoral race. Post
elections, the defeated candidates can be enabled for monetisation again.

e There is an easy technical solution to address this emerging trend of
Influencer-Politicians - using PAN account details to cross verify which are
already submitted by candidate to both ECI and Meta while filing a candidate
affidavit and while enabling monetisation respectively.

e Communication between ECI and Meta on these matters needs to be made
fully transparent and uploaded onto the ECI website so citizens can verify
action is being taken.

e Social media platforms are not only giving political candidates a
communication platform but are also giving them a financial platform,
opening another avenue to weaken democratic norms.



INTRODUCTION

Elections in the state of Bihar are currently underway. Bihar has always been
consequential to India’s political terrain not just quantitatively for its large
electorate (80 million voters), and therefore relatively high representation in the
parliament (40 seats out of 543), but also for its powerful regional parties.

In human development indices, Bihar ranks poorly and most people live in
grinding poverty. Out migration is high and employment opportunities within
the state are limited, an evergreen political topic. Politicians save face by
routinely extolling the “creativity” and “effort” of the people of Bihar, forced upon
them by circumstance.

A version of this narrative has played out on the matter of “reelbaazi”, with
young people online making and watching endless content. Prime Minister Modi
in a campaign rally claimed, “1 GB of data is now cheaper than a cup of tea ..my
government did this. The youth of Bihar are earning money by making reels, by
being creative.”

Opposition leaders Rahul Gandhi, Tejaswi Yadav, and Prashant Kishor have
weighed in. Kishor’s riposte to Modi's statement was that rather than getting
data, Biharis would much rather have their sons (beta) instead of them being
forced to migrate for work. Yadav says people take to YouTube as a result of
unemployment. Gandhi has made sophisticated points calling reels an
addiction whose data consumption enriches Ambani through his Jio telecom
company.

Earning money as a social media creator—being an “influencer’—has become
part of the political discourse in Bihar's elections. This intuitively tracks the
increased access to datag, as noted by Modi and Gandhi, with the crushing lack
of opportunities and functioning services. This is also reflected in the crossover
of social media influencers running for political office, and the new set of
contradictions this throws up for social media and democracy.



Earning revenues via social media is a fairly new trend, with little transparency
provided by platforms on the norms, amounts and methods of monetising
content on platforms. Influencers can now earn revenue directly from platforms
based on the engagement their content creates.

Globally, as per estimates put together by What to Fix, platforms distribute over
20$ billion annually to over 10 million accounts. These programs have grown
rapidly since they have been introduced. Since January 2025, the participation
rate in Meta’s revenue redistribution programs has increased fourfold.

Put differently, this is the cost of creating an infinite scroll with endless content.
Through all this the platforms are earning handsomely, $252 billion in ad
revenue to be precise. This means that platforms are distributing only about 8%
of their revenues with content creators, if that, in an opaque manner that is
designed to maximize precarity of the content creators.

Nonetheless, several in Bihar have tried their hand at it, and a handful have hit
the jackpot with millions of followers and derivative income from years spent
monetising. Some of them have now crossed over into becoming political
candidates, continuing to use their social media platforms not just for
communication, but also as a source of revenue for their political campaigns.

In this report we examine the Meta accounts of political candidates and provide
first hand data on their monetisation status. We show how Meta violates its own
policies, despite there being an easy technical fix, by continuing to allow
political candidates to monetise their content. We provide recommmendations
for both the Election Commission of India (ECI) and social media platforms to
address this emergent trend before it further frays our democratic fabric.



POLITICIANS AND MONETISATION

Indiq, like most democracies has a rich body of regulation around money and
politics. Our constitutionally mandated Election Commission of India enforces
strict norms of campaign finance, expenditures and public disclosures to ensure
the integrity of elections.

While we know that social media has been transformative as a communications
platform for politics, it is now moving into the domain of being a financial
platform for politicians. Out of the 20$ billion being redistributed annually by
platforms for content creation, a chunk of this could be going to political
candidates and political parties through revenue redistribution.

Influencer-Politicians could mark the beginning of a new trend where instead
of political parties spending on advertising on social media platforms, they
could instead be funded by advertising from the social media platforms.

If we compare this to the previous medium of Television, it is the equivalent of
shifting from a political candidate paying a channel to run an ad, to now being
paid by the channel instead.

While there is some variation within platforms on monetisation of political
candidates, Metaq, likely given its sordid history around election influence, has
some policies disabling political content from monetisation . Meta's Partner
Monetisation Policies (PMP) prohibit the direct monetisation of content for
politicians and government (see also below). This means they cannot earn
revenue from features like ads in videos or supporter subscriptions on their
official pages.

While candidates are likely monetized on other platforms like Youtube or X, those
platforms are significantly worse than Meta platforms at disclosing details of
monetisation . We recognise good efforts on Meta’s part to both put in place this
policy and maintain some public disclosures (see Annexure 1 for cross platform
comparison).



Follow our rules for politicians and governments A

The following political and government entities are ineligible for monetisation:
* Current elected and appointed government officials

» Current political candidates

» Political parties

» Registered political committees

» Government agencies and departments

Communications that are regulated as political advertising under applicable law are also
ineligible for monetisation features. However, in the United States, the branded content
tool may be used in branded content posts if the paying partner has been authorised to
run ads about social issues, elections or politics.

Source: Meta Partner Monetisation Policy

In any case, the Election Commission of India also has guidelines on
transparency of income sources of political candidates:
1.The Supreme Court of India ruled in 2018 that politicians, their spouses and
associates to declare their sources of income, under form 26, along with
their assets, in order to qualify for contesting elections.
2.The ECI has guidelines that require the communication of social media
accounts of all candidates in Form 26: The Commission finds it necessary
that authentic social media accounts of candidates should also be
informed to the Commission. This information should be furnished in the
said Para 3 as follows:- “My contact telephone no.(s) is/are........ , my
email ID (if any) is....., and my social media accounts (if any)
(o] = ”
3.The Representation of the People Act, 1951, Section 125A lays out the

penalties of failing to declare full sources of income in affidavits: A
candidate who himself or through his proposer, with intent to be elected in
an election,—fails to furnish information relating to sub-section (1) of
section 33A; or gives false information which he knows or has reason to
believe to be false; or conceals any information, in his nomination paper
delivered under sub-section (1) of section 33 or in his affidavit which is
required to be delivered under sub-section (2) of section 334, as the case
may be, shall, notwithstanding anything contained in any other law for the
time being in force, be punishable with imprisonment for a term which may
extend to six months, or with fine, or with both.

'Facebook Partner Monetization Policies
https://www.facebook.com/business/help/1698455969194852id=2520940424820218



https://www.thehindu.com/news/national/reveal-source-of-income-sc-orders-politicians/article22771987.ece
https://elections24.eci.gov.in/docs/RF5k9XoTAd.pdf
https://indiankanoon.org/doc/147340716/
https://www.facebook.com/business/help/169845596919485?id=2520940424820218

During political campaigning, there are various guidelines for campaign
income and expenditure and paid advertisements.

All political advertisements require pre-certification by the ECI. If candidates are
monetised, then they are in effect being sponsored by the platform, and
technically should require pre-certification from the Media Certification and
Monitoring Committee for their monetised posts. Political candidates cannot
directly receive funds from foreign entities or corporations during the campaign
period, and social media platforms are both.

Yet oversight is minimal and investigations by What to Fix have found a range of
political accounts being monetised on Meta - including Tarun Chugh, the
National General Secretary of the BJP. As per Meta's own guidelines, such
violations of their policy should result in losing monetisation access.


https://www.whattofix.tech/publications/who-makes-money-politicians/

EXPERIENCE FROM BIHAR ELECTIONS 2025

Methodology

Given this, we attempted to examine the enforcement of monetisation
guidelines for Bihar’'s 2025 legislative assembly elections. As per both Meta and
ECI guidelines, no political candidate should be monetising their Meta accounts
as this would mean Meta is providing candidates with a financial platform to
contest elections.

Phase 1 of the Bihar Assembly elections includes 121 constituencies, and 1303
candidates. We identified candidates from major political parties — primarily
RJD, JD(U), BJP, INC, HAM, CPI(ML) and AIMIM. The focus was on candidates with
significant or public-facing social media presence, particularly those using
Facebook or Instagram for campaign communication. Out of these 1303
candidates, we compiled a list of 76 candidates whose names or profiles were
associated with active social media handles and checked for their
monetisation.

Compiling this was not a straightforward affair. We first obtained the official list
of candidates and their affidavits from the ECI and the Chief Electoral Officer,
Bihar. Several affidavits did not include complete Facebook or Instagram URLs,
providing only the page name or username text. See for example INC candidate
from Kumhrar seat, Indradeep Kumar Chandravanshi submits “Indradeep
Kumar” as his Facebook name in the affidavit, but his profile is in the name of
“Indradeep Chandravanshi.”

LIST OF CANDIDATES

1. INDRADEEP KUMAR CHANDRAVANSHI

Party : Indion National Congress State : Bihar

Status : Accepted Constituency : KUMHRAR

Details of Indradeep Kumar Chandravanshi, Source: eci.gov.in
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#o TRT B THEE
Tl R b 2 T ALY 1
arg.. AT, %
T L. AT YT HETA8 18 T (TR
Wfaﬂﬁammaﬂrauﬂﬁﬁm%ﬁrqmwﬁﬁ,nmﬁwnuﬁmmmgmwﬁnﬁaﬁm
O S G -

W # 1w st ¢, Foe . ’ﬂ—’ﬁ? 2
2 g—mwﬁmw%lﬁﬁyﬁamﬁémﬁwmm@
'1‘%\, (** S AN AR S HE D)

8 w183 PFELU L (. apiy ) faer.
4 Chwmdo . S 8% WHMHo .. 2cb G AP
Gy 62675445, 23341 8801S.......... < gy e e %
st Alghdtat ward Y8@)gmail. Lom. i v (afz w2 S

thmebu—'p Clanchavenih | ﬂﬁcﬂrrvw'f-m

SIHAR

LR

A

oe Chandvgvipnchy *

ecvr-lflm’*.
#rped ant

solemnly

(Fratem g 3T =g =1 )

-,

Jeclare before e

b=

(iii) .. F'”“-!"Ckf' "‘"ﬁ"‘]‘“{-‘-‘?-{?!.: gy’

sty WOy app - 9334188016, AILASYYY o oy (et ) %/
(4) TaTE wrar we (1) o ey feerlt g i o Hiei:

yho 1S 1‘€ntiﬁ2d oYy

udvocate

-
SRIT] AT W

Affidavit of Indradeep Kumar Chandravanshi, Source: eci.gov.in

- Add friend © Message

Facebook profile of Indradeep Kumar Chandravnashi

We also searched candidate names, nicknames, and party affiliation on
Facebook and Instagram using both English and Hindi spellings. Verified
badges, follower counts, and post content were used as indicators of

authenticity. Pages were cross-checked with party announcements, media
reports, and press coverage.



From the platform side there is no account wise disclosure of monetised
benefits, but has to be pieced together from the presence of monetisation
indicators such as ad placements, access to revenue tools and participation or
branded content. We verified the identified Meta accounts using the What to Fix
Meta Monetisation Archive (relevant images provided in case studies below).

Findings

Despite these limitations, we successfully documented 76 candidates with
identifiable Facebook or Instagram presence, 11 of whom maintained monetized
or creator-linked accounts. Thus during electioneering, Meta is directly funding
about 16% of candidates. 10 out of 11 of the candidates have not declared social
media revenue as a source of income in their ECI submitted affidavit.

Tablel: Monetised pages of the candidates

Identified Candidate Pages Candidate Pages
Party

on Facebook Monetised
NDA 33 2
INDIA 36 8
Others 7 1
Total 76 11

Source: Click here to see full data


https://www.monetization.wtf/about/meta-monetization-archive/
https://www.monetization.wtf/about/meta-monetization-archive/
https://www.monetization.wtf/about/meta-monetization-archive/
https://docs.google.com/spreadsheets/d/1iITr4KQCDZQGulymIXrn9m8aiNz_MqY_KXCnyeNktmg/edit?usp=sharing

There is no apparent correlation between candidates with monetised accounts
and their financial declarations (Table 2). However a closer look at most
followed candidates shows different incentive structures. We present three
illustrations - popular entertainers with social media presence, popular on
social media but not yet successful electorally, and incumbents holding public
office.

Maithali Thakur (BJP) and Khesari Yadav (RJD) are popular artists and
entertainers who are first time political candidates. Manish Kashyap (Jan
Suraaj) and Pushpa Priya (Plurals Party) are popular primarily because of their
social media platform and as yet unsuccessful electorally despite being in the
fray. Krishan Kumar Mantoo (BJP) and Prem Shankar Yadav (RJD) are both
incumbents and currently hold public office.

We discount others with follower counts below 100K and Tejashwi Yadav's
account as its monetisation was discontinued in April 2024.

There is no transparency on the amount of earnings for these influencers or
their individual posts. However there is a cottage industry of digital brand and
marketing set ups that provide services of maximising income for their
influencer clients. Back of the envelope math suggests that the people profiled
in this report could be earning multiple lakhs for one reel, and in the range of
tens of lakh rupees over the period of monetisation.



Monetisation

Number of

S No. Name Party Status Declared Income followes
Previously
1 Maithali Thakur NDA (BJP) Last record: 3crore + 15 million
26/08/2025
Shatrughan
2 Yadav Urf INDIA (RJD) Currently 32 crore + 6.2 million
Khesari Yadav
3 Manish Kashyap [ Jan Suraaj Currently N/A 5.8 million
. . Previously
4 \T(_ej(w INDIA (RJD) Last record: 9crore + 3.7 million
taday 24/04/2024
5 Pushpam Priya OTHER 22/05/2020 52 lakhs + 880K
6 Krishna Kumar | \na (yp) Currently 9 crore + 116K
Mantoo
7 Sandeep Saurav | INDIA (CPI-ML) Currently 27 lakhs+ 72K
8 Prem Shankar | \\pja (RUD) Currently 2 crore + 56K
Yadav
9 Karnveer Singh | \\pja (RUD) Currently 18 crore + 66K
Yadav
Shakti Singh Previously
10 T - INDIA (RJD) Last record: 6 crore + 60K
taday 26/08/2025
11 Amarjeet INDIA (CPI-ML) | Currently, 76 lakhs + 32K
Kushwaha
12 Mitihlesh Nishad [ INDIA (INC) Currently lcrore+ 8.1K

Source: Click here, to see source of financial assets:

3 out of 12 candidates are previously monetised - Maithali Thakur (BJP - Alinagar), Tejaswi Prasad Yadav (RJD -
Raghopur) and Shakti Singh Yadav (RJD - Hilsa). Apart from Tejaswi Yadav, it is possible that the other two accounts
have not yet migrated to the new monetisation policies that were announced by Meta in September 2025.



https://www.facebook.com/maithilithakurofficial
https://www.facebook.com/officialkhesarilalyadav
https://www.monetization.wtf/p/facebook/110228756183267/
https://www.facebook.com/ErManishKasyapSOB
https://www.monetization.wtf/p/facebook/ErManishKasyapSOB/
https://www.facebook.com/tejashwiyadav
https://www.facebook.com/pushpampc13
https://www.monetization.wtf/p/facebook/104840394264722/
https://www.facebook.com/mlakrishankumarmantoo
https://www.monetization.wtf/p/facebook/192067213985028/
https://www.facebook.com/sandeepsauravpage
https://www.monetization.wtf/p/facebook/100465734854340/
https://www.facebook.com/premshankaryadav099MLA
https://www.monetization.wtf/p/facebook/106891377655933/
https://www.facebook.com/lallumukhiyabarh
https://www.monetization.wtf/p/facebook/103045458200142%22
https://www.facebook.com/sshaktisinghydv
https://www.monetization.wtf/p/facebook/389425234776206/
https://www.facebook.com/amarjeetkushwahacpiml
https://www.monetization.wtf/p/facebook/101936964917966
https://www.facebook.com/MithileshNishad150
https://www.monetization.wtf/p/facebook/664287353432407
https://adrindia.org/sites/default/files/Bihar_Candidates_Report_2025_Phase_I_Eng_0.pdf

SHATRUGHAN YADAV (KHESARI YADAV)

Shatrughan Yadav, popularly known as Khesari Lal Yadav, is a celebrated
Bhojpuri singer-actor and first time political candidate. He debuted as a
Bhojpuri movie star in ‘Sajan Chale Sasural’ in 2012 which was a mass hit. Yadav
has a popular YouTube channel with 11 million subscribers, and a Facebook
page with 6.2 million followers, both created in 2017. While data for YouTube is
unavailable, his Facebook page remained actively monetized under Meta's
creator program since 2019 and continuing into the election campaign. His wife
was initially going to contest as a candidate of Rashtriya Janata Dal (RJD) from
Chapra constituency, but after a last minute snafu, he stepped in instead. Filing
candidate papers should have removed monetisation privileges on Meta, but
instead this continues.

r A
KHESARI LAL YADAV@

@officialkhesarilalyadav | htips://facebook com/110228756183267

6,2M followers | Created On: 31/05/2017 0

7 Primary Language: Hindi
Monetized

@ Primary Admin Location: India Last record: 31/10/2025

!i https:fwww.imenetization.wtf/p/facebook/110228756183267 (31/10/2025)

. —

First Recorded Monetization: 18/02/2019
First Recorded Name: officialkhesarilalyadav
First Recorded Handle: officialkhesarilalyadav

First Recorded Language: Hindi

Source: WTF

Interestingly, although he uses YouTube to post music videos, he has used
Facebook and Instagram to promote his political campaign. Since filing his
nomination papers on 16th October he has posted dozens of reels with political

content, including a reel at a rally with views of 10 million. This is likely to
translate into considerable revenue as well.


https://www.facebook.com/reel/2629776477380011
https://www.facebook.com/reel/2629776477380011

Without the enforcement of monetisation guidelines, we have this scenario
where Meta is actively infusing significant revenue into a candidate’'s campaign.
It is possible that as Yadav campaigns on Meta, he may even be earning more
revenue from reels that he is spending on campaign activities, and more during
campaigning that he has before.

%‘ Khesari Lal Yadav




MAITHILI THAKUR

Maithili Thakur is a twenty five year old classically trained musician and artist,
with a successful career in devotional music. She is a big social media star with
15 million followers on Facebook and her appearance on Coke Studio Bharat
has 30 million views on YouTube. Like Khesari Yadav, her YouTube is restricted to
music videos and not political content.

On the campaign trail, following the BJP strategy of renaming streets, she has
proposed changing the name of her constituency Alinagar to “Sita Nagar.”

i Maithili Thakur
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She is the only candidate to declare that her main source of income is from
social media. As per What to Fix's database, her last recorded monetisation was
on 26th August 2025, before the filing of nomination papers. Whether this was
done with knowledge of norms or on the prompting of ECI or Meta remains
unknown, but she along with Shakti Singh Yadav are illustrations of political
candidates who correctly stopped monetising before election season. She
continues to use her Facebook page as a medium for her election campaign.
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Translation: 9a) Source of income: Singer, social media and brand endorsements, declaration by
Maithali Thakur to Election Commission of India on filing nomination as political candidate

MAITHILI THAKUR @

@maithilithakurofficial | htpsyfacebook com/ 7467585971 24869

14,8M followers | Created On: 10/01/2016

‘. Primary Language: Hindi

@ Primary Admin Location: India

"‘- https-ffwww monetization witi/p/facebook/7467 58592124869 (31/10/2025)

First Recorded Monetization: 30/11/2018
First Recorded Name: maithilithakurofficial
First Recorded Handle: maithilithakurofficial

First Recorded Language: Hindi

Source: WTF



Maithili Thakur
¥ ber at 14:10 - S8 Jaanu Intro (Flute Theme) - Govind Vasantha - &

Maithili Thakur
- 3 November at 18:46 - ¢

() Comment




PUSHPAM PRIYA

Pushpam Priya, daughter of a former politician Vinod Kumar Chaudhary,
formed the Plurals Party before the 2020 state elections. She is often profiled in
English language mediaq, as being educated at London School of ECconomics
and returning to her home state to join politics. While she has high visibility on
social mediqg, she has not been successful in electoral politics. In 2020 she
contested from two Vidhansabha seats: Bankipur and Bisfi. She got
approximately 1500 votes from Bisfi and around 5200 votes from the Bankipur
seat. She also cultivates an all black look (in contrast to the traditional white
worn by politicians) and wears a black mask (having vowed not to take it off till
she wins).

Her verified Facebook page has approximately 880,000 followers and serves as
the official communication channel of the party. While her page primarily
disseminated political manifestos and developmental policy discussions, it
simultaneously participated in Meta’s revenue-sharing ecosystem. It remains
actively monetized under Meta'’s creator program during the election
campaign.

2 November at 02:54 - @

@ Pushpam Priya Choudhary @
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See translation




For this candidate, Facebook as a communication medium appears to be quite

significant. It should be fairly straightforward for the ECI to ensure that

monetisation is disabled for the duration of the campaign, and reenabled on

conclusion. Even with the enforcement of monetisation guidelines, the

candidate’s ability to use the platform to communicate and post will remain

unaffected.
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TRIPURARI KUMAR TIWARI URF MANISH
KASHYAP

Tripurari Kumar Tiwari Urf Manish Kashyap, is an independent journalist and
political activist. Although not contesting in the first Phase, we have included
him as an illustration of a distinctive social media journey. He first started online
with a page name - Sach Tak making videos on civic amenities issues but
faced criticism for his harsh anti-minority language. He has been reported to
have attacked Kashmiri shopkeepers after the Pulwama attack in 2019, called
for the demolition of the statue of King Edward VIl part of a medical school
campus in Bettiah and circulated fake videos of Bihari labour getting beaten up
in Tamil Nadu, which triggered panic and reverse migration back to Bihar.

@ Manish Kasyap
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He contested state elections in 2020 from Chanpatia, West Champaran, as an
independent candidate getting 5.26% of the vote share, then joined the BJP, and
recently switched to Jan Suraaj party.

His verified Facebook page, with approximately 5.8 million followers, has long
served as his primary medium for mass communication and indeed his
platform. Unlike Kheshri Yadav who is an actor and singer, Kashyap's political
platform is inextricable from his social media platform.

REVENUE REDISTRIBUTION PROGRAM MEMBERSHIP

Since 24/10/2019, Manish Kasyap ® was registered for 3 facebook ad revenue share programs.
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In-stream Ads e 28/09/2021 18/04/2023 651,765 Hindi
Ads on Reels = 08/04/2022 06/03/2023 1,763968 Hindi
In-stream Ads @ 17/07/2021 25/07/2021 365,639 Hindi
In-stream Ads @ 02/02/2021 06/07/2021 162,689 Hindi

Source: WTF



KRISHAN KUMAR MANTOO

Krishan Kumar Mantoo, is an incumbent official, contesting the election from
Amnaur in Saran district on a BJP ticket. First elected on a Janata Dal (United)
ticket in 2010, he has since shifted to the Bharatiya Janata Party (BJP) and is the
former Minister of Information and Technology of the Government of Bihar.

As a member of the government, let alone a political candidate, his account
should not be monetising as per Meta’s own guidelines.

Included with subscription

% Subscriber badge
u A special badge displayed next to your comments on
Krishan Kumar Mantoo's posts and live videos. Remove
it at any time.

789.00 per month | Cancel at any time

0 Subscribe

Despite this, his page has been monetized since 4th July 2025 including
“Facebook subscriptions” that users can pay for at Rs. 89 per month. His page
has 116,000 followers and the content ranges from Al generated videos to use of
green screen backdrop for Durga Puja. His most popular reel is of him
inspecting an independence day parade (201 K views).



https://www.facebook.com/business/help/310335859546716?id=558489708108283

All of this is well and good, provided it is not being monetised. Else one can
imagine a scenario in which government resources are being used to shoot
and edit Facebook reels of his public engagements, which then earns him
revenue that goes directly into his pocket.

Navratr 'MaaDurga
#FestivalsOfindia #PositiveVibes #Bihar See less
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#krishankumarmantu #MDA4Bihar #krishankumarmantu o "# fo. KIS Han i U, U bl
#mantusingh #mantoosingh #15august #15august2025 2

#independenceDay2025 #independenceDay el VH' Minister ( ﬂFR HIhIY )

#independencedaycelebration #Bihar See less

Reels shapshots: Krishan Kumar Mantoo Facebook profile



PREM SHANKAR YADAV

Prem Shankar Yadav is also an incumbent, contesting for RJD from Baikunpur
seat in Gopalganj district. His father, Deo Dutt Prasad Yadav, served this
constituency multiple times. In 2020, he contested from the same constituency,
and has been registered under the Meta monetization program since before
then.

First Recorded Monetization: 27/04/2020
First Recorded Name: Prem Shankar Yadav
First Recorded Handle: premshankaryadav099MLA

First Recorded Language: Hindi

REVENUE REDISTRIBUTION PROGRAM MEMBERSHIP

Since 24/10/2019, Prem Shankar Yadave was registered for 3 facebook ad revenue share programs,

Instant Articles :
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Ads on Reels aﬁ

Content Monetization '
et 39, 2025

2020 2021 2022 2023 2024 2025

Source: WTF

He also uses the ‘subscriber batch’, costing 89 INR per month and his page has
56,000 followers. Like Mantoo, there are some experimental Al videos. Reels
while doing government work and road shows in official vehicles appear to be
favoured themes.



-g‘- Prem Shankar Yadav @ & - Follow h

Vote will Deat
#\oterAdhikarYatra #VoteChorl #VoteChor #trendingnow #trendingsong #Bihar
#premshankaryadav #TejashwiYadav #RahulGhandhl #baikunthpur #RJD #INDIA #MahaGathbandhan #VoteForDEmocracy S8 less
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Al generated video on Prem Shankar Yadav's profile
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RECOMMENDATIONS

The findings of this study reveal yet another avenue where social media
platforms are at odds with democratic practice - the Influencer-Politician.

In clear violation of various electoral norms and Meta'’s own guidelines, political
candidates and elected officials are monetizing their Meta pages. They
continue to earn revenue during elections without formal disclosure. This is a
fairly easy issue to address technically on both sides, Meta and ECI. We
recommend the following:

Election Commission of India

1. Mandatory Disclosure of Facebook Page IDs: The current election affidavit
format already requires candidates to disclose social media accounts, and can
be updated to specify the inclusion of the unique Facebook Page ID number
and URL.
2. PAN-Based Verification of Monetized Pages:
a. Meta requires Permanent Account Number (PAN) details to

activate

monetisation features. ECI also requires submission of PAN details

in affidavit.

b. ECI should establish a secure data-sharing protocol with Meta to
cross-match PAN numbers to identify if a contesting candidate’s
social media page is earning monetisation revenue during the
election period.

c. Any page linked to a political candidate must be demonetized
under these rules, whether or not they are run by the candidate
themselves.

3. Enforcement Reports from Platforms: ECI should publish publicly reports on
platforms’ enforcement of policies such as:

a. Pages of political candidates disabled from monetisation .

b. Winning candidates continue to be disabled from monetisation .

c. Losing candidates and concluding public office terms can have
monetisation re-activated.



5. Return revenues: Incumbents and those already holding public office should
be required to forfeit such income under ECI supervision.

6. Disclosure on communication: ECI should make public on its website all
communication and interface with platform officials on enforcement of
monetisation policies.

Platforms

1. Transparency: All platforms must disclose details on who it partners with for
revenue distribution and amounts of revenue distributed.

2. Guidelines on Political Candidates & Public Office: All platforms must develop
community guidelines around social media users either running for office or in
office, given the major implications for democracy.

3. Follow own guidelines: Meta should enforce its own guidelines on
monetisation of political candidates and public office.

4. Don't violate India’s laws: monetisation is a new terrain and fast moving, with
regulation catching up. Platforms should act in good faith and follow existing
rules, guidelines and norms on campaign finance as applied to monetisation.



CONCLUSION

Elections in Bihar, alert us to the emergent trend of content monetisation by
political candidates and elected officials. Developing at a steady clip, this is yet
another avenue where social media runs roughshod over established
democratic and electoral norms.

With Meta refusing to enforce its own policies, and given the opacity around
revenue sharing, the end point could be Meta both extending and withdrawing
significant resources to competing candidates, all without the public’s
knowledge.

The ECI and platforms can address this fairly easily and we call on them to do
so. Let's not allow social media platforms to uncork yet another genie - a means
of financially backing political candidates during elections.
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